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Dear Valued Partners,
Customers, and Stakeholders,

2 O 24 was another year in ALUDIUM's journey as an
industrial company focused on high quality aluminum rolled
products while continuing our commitment to sustainability - both
in advancing the transition to a low carbon economy and doing our

part to support our people and communities.

Across the world we see more than ever a need for steady focus &
practical solutions to become a more sustainable economy. In this
context, 2024 was another year where ALUDIUM remained focused
on its company and sustainability strategy through investments in
technology, people, product innovation, and supply chain network.
Among many exiting news we share with you in this report,

| am proud to highlight that ALUDIUM achieved it's lowest every
company carbon footprint in 2024 - a result coming from a record
share of recycled inputs, energy efficiency initiatives, and a shift
of our energy mix to renewable fuel sources. At this same time,
with investments in our people such as the second generation

of the ALUDIUM Talent Academy, we are preparing continue

improvement for the years ahead.
| invite you to read this annual company report to hear in

more detail about the many initiatives across ALUDIUM and to

participate in this collective journey to a more Sustainable future.

Regards,

Lionel Chapis
ALUDIUM Chief Executive Officer
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WHO WE ARE

Quality, Service, Partnership
and Sustainability are the core
of ALUDIUM

With more than 60 years experience, ALUDIUM is

a leader in the field of manufacturing flat-rolled
aluminium products. The company, employing
approximately 900 employees, uses a specialised
manufacturing process to produce high quality
aluminium sheets and coils. ALUDIUM’s products are
distributed to clients worldwide, in architecture, energy,
insulation, equipment, packaging and transport sectors.
With the Cindal R&D center support, ALUDIUM excels in
developing innovative processes and products.

Same path, new stage

In June 2023, Jupiter Aluminum Corporation completed
the purchase of ALUDIUM from Atlas Holdings LLC.
With this acquisition, Jupiter Aluminum Corporation

is continuing its expansion in Europe and ALUDIUM

is closing a fruitful period of eight years with Atlas
Holdings. During this period it became an independent
company and broadened its recycling activities through
significant investments. This transaction consolidates
the future of ALUDIUM as part of an industrial group,
allowing it to continue its development and focus on
product innovation, services and aluminium recycling.

ALUDIUM is a leading
supplier of flat rolled
aluminium products to
a diverse range of end
markets in Europe.

We produce coils, shates
and sheets for building and
construction, industrial
applications, bright, and
speciality packaging such
as closures and cosmetics.

ALUDIUM’s customers
can rely on consistent
guality, short lead time
delivery programs, a
low-carbon supply chain
and outstanding logistic
capabilities.

We actively engage with our
community and partners

to foster sustainable
development and create a
positive impact.

Jupiter Aluminum Corporation

Jupiter Aluminum Corporation is an aluminium
manufacturer of flat-rolled products with operations in
the United States of America and Spain. The company
founded in 1992 by Dietrich M. Gross is privately owned.
Jupiter Aluminum produces nearly 100% scrap-sourced
mill finish and painted coils destined to the Building and
Construction, Automotive, and Distribution markets. It
also serves Federal and State Governmental agencies.
Jupiter Aluminum’s high scrap content in its finished
goods and unique patented oxy-fuel run melting
processes bring the carbon footprint to one of the
lowest levels in the industry. Recycling and respecting
the environment is one of the key components of our
success in the market.

ALUDIUM joins Aselam to
strengthen the rolled aluminium
industry in Spain

In 2024, Spain’s six leading aluminium rolling
companies, including ALUDIUM, created the
Association of Spanish Aluminium Rolling
Companies (Aselam). The goals of this alliance
are to drive growth in the sector in Spain, promote
consumption of aluminium in society, and generate
more than 3,000 direct jobs and an additional
70,000 indirect jobs throughout the value chain.
Together, these companies account for 100% of
Spain’s rolled aluminium production, producing
500,000 tons per year, 40% of which is exported,
with the rest supplying the domestic market.

People First.

Personal
Our aim is to Integrity.
become the
supplier of
reference to Performance.
our customers
worldwide.
Excellence.
Passion.
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WHAT WE DO S

CASTELSARRASIN
Finishing
ALUDIUM’S
QUALITY POLICY

ALUDIUM specializes
in scrap recycling,
rolling, and high quality
finishing for a diverse
portfolio of customers,
alloys [1xxx, 3xxx, 5xxx,

8xxx) and end markets. AMUI?(:EBtLETA

, . . . astnouse
ALUDIUM's differentiation Hot rolling
is consistent quality, Cold rolling
service, flexibility, and its Finishing

outstanding sustainability
footprint leading to long-
term partnerships with its

customers, suppliers, and
communities.

T

ALICANTE

ALICANTE
Casthouse CINDAL R&D
Cold rolling
Finishing
MANAGEMENT CHIEF EXECUTIVE
TEAM OFFICER
Lionel Chapis
VP Technology VP Strategy Chief VP VP Fi Director Cindal
& Investments & Supply Chain Commercial Officer HR & EHS o e (R&D)
Mario Allet Samuel Kinsman Daniel Jubera Joaquim Vaz auravients Catalina Fernandez
Plant Director Plant Director Plant Director
Amorebieta Alicante Castelsarrasin
Alberto Ruiz Alfredo Callejon Julien Saurat

OUR INNOVATIVE
SOLUTIONS FOR

BUILDING AND
CONSTRUCTION

MARKET
LEADERSHIP

DECORANDUM®
THE LIGHTWEIGHT ALTERNATIVE

TO STAINLESS STEEL DEFINED
PATTERNS.

At ALUDIUM, we develop high quality
aluminium products to meet our clients’
needs so they, in turn, can respond to
the needs of millions of people. We
remain committed to the building and
construction, distribution and special
product markets.

TRANSPORTATION ‘j A ']
.l:“t'j Py ] -. ) .. I

=-— "W

COSMETIC
PACKAGING

TEXTURANDUM®

by Aludium

DEFINED PATTERNS.
INFINITE DESIGNS.

ENERGY &
INSULATION

DISTRIBUTION
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OUR APPROACH
TO SUSTAINABILITY

Establishing clear governance,
partnerships and people
programs to promote inclusive
growth and well-being

AV4
SAFETY AT WORK

Systematically reducing safety incidents &
creating a safer work environment

ENHANCED WELL-BEING
& INCLUSION

Promote overall employee
health & wellness, gender
diversity and education

PROMOTE RECYCLING
IN OUR COMMUNITIES

Partnership with local, nationaland European
organizations to increase recycling rates

ALUDIUM SUSTAINABILITY
LEADERSHIP PROGRAM

Promoting purpose and leadership
across the company

®
%
b

@

)
=
SUSTAINABILITY

STRATEGIC PLAN

Climate Transition and People &
Community are the pillars of our
sustainable growth strategy. Within
these pillars, we are focused
on the nine themes where we see
the most potential for impact.

-

Py

Accelerating our investments in
low-carbon products, production
and supply chain, while increasing
transparency

V4

TRANSITION TO CLEAN ENERGY

Transition to 100% renewable electricity

INCREASE RECYCLING

Invest in new technology to expand recycling capacity
and circular relationships with customers

LOW-CARBON PRODUCT
INNOVATION

Wider range of products based on recycling-friendly
alloys including for specialty markets

ENVIRONMENTAL CERTIFICATION

Aluminium Stewardship Initiative (ASI) Performance
& Chain of Custody in all sites

PROMOTE CARBON TRANSPARENCY

Change starts with clear, transparent emissions
measurement and enhanced environmental
partnership with suppliers. We have published in
this report ALUDIUM Scope 1, 2 and 3 emissions
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OUR SUSTAINABILITY
JOURNEY

ALUDIUM has a 60+ years of history in its communities and an established track
record of Sustainability Leadership. Since 2016, ALUDIUM has invested significantly
in its recycling and in environmental stewardship with certification

from ASI and Ecovadis.

JAN 2023:

Alicante and Amorebieta plants renew their
ASI (Performance Standard) certification
and receive the ASI Chain of Custody (CoC)
certification for the first time

APR & JUL 2023: . 3S;

CERTIFIED

Castelsarrasin plant achieves the ASI Chain
of Custody (CoC) standard and ASI

R PETIED JUL 2021:
' Launch of
SEP 2016: Startup Multi Chamber Recycling based
_ _ Startup Rotary Furnace Furnace, New Holder and Initiatives
F"'SF _ECO‘_’ad'_S in Amorebieta, DC4 increased Pit Capacity in Phase II
Eertlfllcatlon in Amorebieta, DC3
astelsarrasin MARCH 2016: OCT 2021:
for selected First Ecovadis DEC 2019: Creation of .
t = S -
customers certlflca_tlon in ASI Performa!u_:e _ the ALUDIUM
Amorebieta for Standarfi certlflcat_lon for Sustainability
< 20 1 5 selected customers Amorebieta and Alicante Council
~o O~ o«
— = N
O o ©0 =) o (o=
S N g N AN N
(@
N N N
JAN 2015: EEESZUtT&b_l_t MAY 2020:
ALUDIUM starts R'rs t“-‘*f aA'I'_‘SD'“'Ja ALUDIUM start to emit
to operate as beporzoc;.’ ' auditable Recycling
an independent L Content Certificates
company DEC 2018: on customer request
SEP 2015: Re-opening Alicante SEP 2020:
Launch of Casthouse, DC and CC ’

Recycling based
Initiatives, Phase |

HISTORICAL
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First Ecovadis
certification

in Alicante for selected
customers

FEB 2022: Performance Standard (PS).
ASI Pre-audit as
in Castelsarrasin JUN 2023: v'.;m””!
(PS and CoC) JUPITER ALUMINUM COMPLETES mrs ki
MARCH 2022: THE PURCHASE OF ALUDIUM S um
Publication of the JUN 2023: eco
‘Sustainability Framework’ Alicante casthouse expansion dc,,p)
N ™
N N
= o MAR 2024:
N .
N Publication
JUN 2022: of the '2030
Publication of the company’s full carbon o Sustainabi[ity
footprint (Scopes 1, 2 and 3) and the 2025 Ta rgets'
emissions reduction goal - Reduce Total
ALUDIUM Carbon Emissions Intensity to
Less than 4.5t CO, /t Al Cradle to Gate, a OCT 2024:
50% emissions reduction compared to 2018 ALUDIUM
levels (Scope 1, 2, and 3) approves its new
OCT 2022- Plan for Eg_ual
Publication of ALUDIUM’s 9 sustainability Opportunities
goals for 2025 for Women
dM
OCT 2022: po
ASI Performance Standard certificate 200/0

renewal and ASI Chain of Custody
certification for Amorebieta and
Alicante plants

NOV 2022:

ALUDIUM launches ‘ALUDIUM Eco’, a range
of innovative products with a certified
carbon footprint

NOV 2022:
Creation of the ALUDIUM Women'’s
Committee

WE SPEED UP OUR ACTIVITY
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GOVERNANCE

| ) SUSTAINABILITY TARGETS
C\ & COMMENTS
ON PROGRESS MADE

ALUDIUM published in 2022 a set of
targets to achieve by 2025 that are aligned
with its Sustainability Framework. The
targets drive actions across the company
which are overseen by the company’s
Sustainability Council, chaired by CEO
Lionel Chapis. ALUDIUM has chosen to
publish short-term (2025) targets vs.
long-term (2050 and beyond) because we
believe this focuses the organization on
concrete actions and places sustainability
at the center of today’s decision making.
The targets are challenging and represent
meaningful progress in advancing the low
carbon transition, and in supporting its
people and communities.

CLIMATE TRANSITION TARGETS

1 = Reduce Total ALUDIUM
Carbon Emissions Intensity to
Less than 4.5t CO, /t Al Cradle
to Gate, a 50% emissions
reduction compared to 2018
levels (Scope 1, 2, and 3).

MILESTONE ACHIEVED:

A. New Power Purchase
Agreement (PPA) signed in
July 2024 for 10 years that
will increase our renewable
energy consumption.

B. We have reduced the use
of primary ingots in our
casthouses by 19% compared
with 2023.

4- Increase Closed Loop
Scrap Recycling with
customers to a minimum
of 15kt per year.

MILESTONE ACHIEVED:

We have increased our closed
loop scrap recycling with
customers by 52% vs. 2023.

2- Transition ALUDIUM to
100% Renewable-Sourced
Electricity, more than

10x increase compared

to 2018 levels.

MILESTONE ACHIEVED:
ALUDIUM has signed a
long-term Power Purchase
Agreement (PPA) that it will
secure more than a third

of its annual electricity
consumption with renewable
energy.

5 » Offer Certified,
Low-Carbon Products to
support customers and end
users reach their carbon
reduction goals.

MILESTONE ACHIEVED:

Our ALUDIUM ECO (low carbon
brand) sales have increased
by 54% vs. 2023.

3. Increase Scrap
Recycling to more

than 200kt Per Year,

a 100% increase
compared to 2018 levels.

MILESTONE ACHIEVED:
Alicante Casthouse Expansion
is already running to bring
ALUDIUM recycling capacity to
200Kk/y.

6- Maintain the Highest 3Si
Industry Standard in V CERTIFIED
Environmental Management %

Certifications.

MILESTONEACHIEVED:
AWl ALUDIUM plants full
certified in ASI Performance
Standard & ASI Chain of AENOR

Custody Standard.
AMBIENTAL

ecovadis

PEOPLE & COMMUNITY TARGETS

7- Safety: We believe all
workplace accidents are
preventable. Target

0.5" Total Recordable
Incident Rate.

MILESTONE ACHIEVED:
Launch of safety
communication project to
reach new levels of safety
performance.

" Per 200,000 hours worked

8- Promote Gender
Equality including increasing
the percentage of women
represented in management
and technical roles to
become a leader in

gender diversity and
inclusion in industry.

MILESTONE ACHIEVED:
Creation of Gender Equality
Plan for Amorebieta and
Alicante to achieve all our
gender challenges in the
company.

9- Support our communities,
by participating and/or
organizing at least 3 volunteer
events per year per plant.

MILESTONE ACHIEVED:

More than 20 events organized
across all three plants in
topics ranging from health
through sports, promoting
family engagement, and
support and awareness

of disabilities, and
environmental clean ups.
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GOVERNANCE

2030 SUSTAINABILITY
TARGETS

Carbon footprint reduction

Our 2030 company emissions target is a 64% decrease
vs 2018, and represents among the lowest level
of emissions available in the rolled product market.

8,00 — 8,43 820

Sl
o
=

&
o
=}

4,50

Less than 3 tons of C0,e emissions 2,00 —
per ton of Aluminium delivered R
to our customers, cradle to gate. 0,00,

Our Sustainability Strategy is based on doing our part as an Industrial
company to address climate change and to promote an equal & inclusive
society. For this reason, we have established in 2024 two new long-term
targets in line with our Sustainability Pillars: ‘Climate Transition” and ‘People
and Community’.

Avg. European Rolling Mill
based on 40% of recycling rate.

2(“8 .. 2023 TARGE TARGET EUROPEAN
. 2025

2030 ROLLING
MILL
AVERAGE

First, we are setting a new, ambitious target to further decrease our total
company emissions per ton shipped to less than 3 tons of C0,e per ton of
Aluminium, more than 60% decrease since 2018 and among the lowest level
of emissions available in the rolled product market. Of course, part of this
strategy includes continuing to develop our ALUDIUM ECO product portfolio
with certified carbon emissions at even lower levels than our company
average. We also will continue to reduce our energy consumption intensity
and increase our renewable sourced energy (2025 target - 100%). We are
participating actively in industry working groups to develop long-term new
technologies (i.e. hydrogen furnaces) to further reduce.

Second, we are setting a second ambitious target to reach higher levels of OO i k.
women representation in ALUDIUM, and especially in Senior & Technical G en d e r,eq Uua llty,
roles. ALUDIUM already has a leading representation of Women in our Increase total representation of
industry, but we believe we must push further with actions to promote women at ABUDIUM to 20%, and

equality and promote our industry over time. representation of women in senior

and tectpical roles to 30%.

20% -

Y, 3
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SOCIAL

PROMOTING GENDER

On November 4th, the Equality Plan was agreed upon
E Q UAL I I ' I N S I D E AN D by both the company and the legal representatives

of the workers through the ALUDIUM Negotiation
OUTSIDE THE COMPANY

the Register of Collective Bargaining

Agreements and Equality Plans (REGCON) GENDER

November 12, 2024. EQUALITY

The goals and measures of the Equality Plan
are aimed at the entire staff of the Alicante
and Amorebieta work centers and will be
developed and implemented in the 4 years
after it was signed, which means that the
implementation will conclude in 2028. At
ALUDIUM, our aim is to completely and

effectively achieve the principle of equality

and non-discrimination between women

and men within the framework of labor

relations. To do this, as part of the Equality Plan, we
have initiated 18 new measures defined along 10 lines
of action.

This commitment is demonstrated by actions and
concrete goals. In 2024, ALUDIUM set two ambitious
sustainability goals to be achieved by 2030, one of
which was aimed at promoting real and effective equal
opportunities between men and women in the company
to reduce the gender gap, and focusing on increasing
the proportion of women in ALUDIUM, mainly in
technical and management positions. This goal is:

“For women to represent OO

20% of ALUDIUM's total
workforce, and for
women to hold 30%

of the technical and
(MERET [ )

positions” 200/0 » h\ ‘. l ..‘___ -

This goal reaffirms and positions the company’s
commitment to promoting gender equality to
eliminate inequality and the gender gap in society,
in the industrial sector and in the company, and to
guarantee the absence of discrimination against
women in all areas. Our goal is to become one of the
leading companies in the sector in gender diversity
and inclusion, and this year we took an important step
on this path with the approval and registration of the
Plan for Equal Opportunities for Women and Men, to
replace the previous plan.

i
!

wbl
(e 1
%, -

f:‘
’



11

ALUDIUM SUSTAINABILITY REPORT 2024

SUCIAL

GENERAL

r_ GOALS

GOALS

OF THE
EQUALITY
PLAN

SPECIFIC
GOALS

LINE

LINE

INE

L

|

LINE

10

INTEGRATE the principle of equal
treatment and equal opportunities
between women and men into ALUDIUM,
applying it in all areas and incorporating
this principle into its management model.

PROFESSIONAL
CLASSIFICATION AND
UNDER-REPRESENTATION
OF WOMEN

¢ Balance the ratio of men and women
in the different departments.

¢ Balance the ratio of men and women in
management and executive positions.

PROFESSIONAL
PROMOTION

» Balance the ratio of men and women
in the different departments and
classifications of the organization.

¢ Support the management and
retention of internal talent.

CO-RESPONSIBLE EXERCISE
OF THE RIGHTS OF
PERSONAL, FAMILY

AND WORK LIFE

¢ Promote co-responsibility and
life-work balance in family, personal
and work areas.

NON-SEXIST LANGUAGE
AND COMMUNICATION

e Communicate the company’s
commitment to equality between men
and women.

¢ Understand the workers’ perception
of the implementation of the Equality
Plan.

00 U1 N N

LINE

ENSURE the absence of gender

discrimination, both direct and indirect, in the
company, especially discrimination associated

with maternity, paternity, taking on family

obligations, marital status and work conditions.

WORKING CONDITIONS AND
OCCUPATIONAL HEALTH

¢ Incorporate the gender perspective into
the teleworking policy.

¢ Integrate the gender perspective into
the strategy for promoting the health,
safety and well-being of the workforce.

TRAINING

¢ Provide training on equality to the entire
workforce.

¢ Facilitate the reincorporation of people
after leaves of absence.

PREVENTION OF SEXUAL
AND GENDER-BASED
HARRASSMENT

¢ Guarantee a safe work environment,
free from situations of sexual or
gender-based harassment.

LINE

ELIMINATE au manifestations
of discrimination in internal
selection and promotion, in order to
achieve a company with a balanced
representation of men and women.

HIRING AND SELECTION
PROCESS

¢ Incorporate the gender perspective
into the teleworking policy.

¢ Integrate the gender perspective
into the strategy for promoting the health,
safety and well-being of the workforce.

REMUNERATION

e Guarantee the principle of remunerative
equality.

GENDER VIOLENCE

e Establish specific policies aimed at women
who are victims of Gender Violence.
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COMMITMENTS
FULFILLED 2024

At ALUDIUM, we are contributing to SDG 5 ‘Achieve
gender equality and empower all women and girls’
through our commitment and participation in different
initiatives, some within the company and others outside
it, as you can see below.

PROMOTING AND INCREASING
AWARENESS OF STEM PROFESSIONS
AMONG GIRLS AND ADOLESCENTS

¢ Increase visibility of female role-models in scientific
and technical areas (STEM) through ALUDIUM’s
women employees at the World Days related to
gender equality

- Highlight female role-models in STEM through
educational talks and conferences, and familiarize
boys and girls in elementary and high schools
with our industrial activity through the different
professions in the company. These talks are given
throughout the year or during World Days, such as
International Women'’s Day or the International
Day of Women and Girls in Science.

- Collaboration with the ‘I want to be an engineer’
program organized by the University of Alicante
for the third year.

- Attendance at the 6th ‘Women and Industry’
Conference organized by the Vizcaya Federation of
Metal Companies (FVEM).

¢ Recognition of female role-models in society and
sports during the World Days related to gender
equality.

- Tribute to women athletes who play on
ALUDIUM’s women's basketball team, in Alicante
on the occasion of International Women’s Day
(March 8). A tribute was also held during one of
the games of men’s team to highlight March 8th.

- Participation of one of ALUDIUM's women
employees who holds a management position
at the institutional ceremony on March 8th
featuring women leaders, organized by the Alicante
City Council under the slogan ‘Achieve anything
you want'.

TRAINING AND HIRING

¢ Collaboration with vocational training centers (FP)
and universities in our regions to attract and hire
women in technical and engineering areas.

e Hiring and internal promotion of women in technical
and management positions, or engineering
professional profiles.

e Foster female talent through training with
internships and scholarships aimed at women.

e Public-private alliances to attract local female talent
to technical positions in all of the plants.

LEADING THE ACTION

¢ Organization and participation in activities aimed
at promoting the role of women internally and
externally
- Organization of the 2nd Women’s Month, held in
March to commemorate International Women's
Day, with more than a dozen activities.
- Participation in conferences related to
women, inclusion and neurodiversity in Alicante
and Amorebieta to exchange best practices in
social and labor inclusion.
- Worker participation in sporting events to increase
the visibility of women.

e Women’s health: as part of the ‘Healthy for ever’
corporate health program, in 2024, the women at
the Alicante and Amorebieta plants were offered a
voluntary comprehensive gynecological exam.

e Women’s Committee 2024

Four meetings were held in 2024 as part of the
‘Women’s Committee’ initiative. This year, the company
ran its first diversity survey, and four training courses in
soft skills were held in 2024, with five planned for 2025.
These sessions will be available on our Sharepoint
platform, where a training video will be available for
each one of the training programs in Spanish, English
and French. An event was also held to present Baux’s
Diversity situation and Equality Plan.

e Communications with gender perspective: this year,
as part of our commitment to gender equality, the
external communications on the corporate website,

as well as in other channels and communications,
public-relations and management materials, and

the Corporate policies were revised and changed

to integrate non-sexist inclusive language into our
Communications policy. Starting in 2024, ALUDIUM’s
policy for both internal and external communications
includes the use of non-sexist inclusive language.

¢ Prevention of sexual and gender-based harassment
ALUDIUM has a Sexual and Gender-Based Harassment
Prevention Protocol. This protocol was prepared with
the support and approval of the legal representatives of
the workers.

¢ Work-Llife balance measures
The company has action measures for work-Llife
balance for all of its workers.



ALUDIUM CONTINUES

ITS SUPPORT OF EQUALITY IN
SPORTS WITH THE RENEWAL
OF ITS SPONSORSHIP

In 2024, ALUDIUM renewed its sponsorship agreement
with the women’s basketball team ALUDIUM Lucentum
for the 2024-2025 season, signing the second year

of this alliance. This consolidates the company’s
commitment to promote and increase the visibility

of gender equality in society and in women’s sports.

ALUDIUM is a company that is committed to and
responsible for its workers, its communities and its
other stakeholders. The actions carried out during this

year generated a positive social impact locally. Within
the framework of this alliance, different activities, some
promoted by ALUDIUM and some by the team, have
been carried out with the participation of the players.
The company’s support follows from its strategic
goals to promote gender equality inside and outside
the company, sports to guarantee health, and the
values associated with sports.

- §

prermum al Umlﬂ]

Two scholarships

As part of the agreement as the main sponsor of

the women'’s team Lucentum Alicante, the company
has given two scholarships so that the players can
combine basketball with their university studies. The
two players who will receive the ALUDIUM scholarship
are Clara Garcia and Vanja Manojlovic, who are
studying Education and Translation and Interpretation,
respectively. This initiative, which develops female
talent and supports training, has been carried

out during the two seasons that the company has
sponsored the team.

In addition to these and other actions, a team-building
activity was held with the Alicante workers, the players
and the technical team of ALUDIUM Lucentum. Another
team-building activity will be organized in 2025 for
ALUDIUM’s employees, as well as for our customers
and suppliers. This action, led by Human Resources, is
part of the Sustainability Plan.

ALUDIUM strengthens its commitment
to women'’s sports through its 2024
sponsorship of two sports clubs

for Basque pelota and rugby in
Amorebieta (Bizkaia)

In 2024, ALUDIUM strengthened its commitment

to women’s sports and to promoting local sports in

the communities in which it operates by signing an
agreement to sponsor two sports clubs in Amorebieta-
Etxano (Bizkaia). ALUDIUM is sponsoring the women'’s
and men’s teams of the Urgozo rugby club and the
mixed team of the Lagun Onak Basque pelota club for
the 2024-2025 season.

amorebieta
etxano

UDALA AYUNTAMIENTO

EA
HAGUN gy prLOTA EKARTE ‘1
- =" e
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DIVERSITY
AND
INCLUSION

At ALUDIUM, we manage diversity and inclusion and
foster an inclusive, diver se culture as an essential
element to retain and attract talent while at the same
time moving the company forward and generate
positive social impact. We have a Diversity and
Inclusion Policy that expresses our commitment to
build and maintain a diverse and inclusive workplace
that respects and values the unique contributions

of each individual. We feel that the diversity of
perspectives, background and experiences enriches our
business culture and improves our capacity to innovate
and satisfy our customers.

At ALUDIUM, we collaborate with many NGOs and
entities of the tertiary sector that are aimed at
reducing the inequality of people with different
capacities, and to improve the integration of people
with physical and mental disabilities. Some of these
entities are the associations Anilia and AIDAE and the
foundations Adecco and Eurofirms.

We promote and participate in actions aimed at
achieving these ends, such as, for example, the
contracting of services, organization of corporate
volunteer activities, economic collaboration with those
entities, the sponsorship of events or by purchasing
products that achieve them.

Another line of action is our participation in events

organized by our stakeholders, where members of
the Human Resources team of the plants advise and
interview people with disabilities to facilitate and
assist in their inclusion in the workplace.
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COMMUNICATION

This year, different actions were implemented to
improve internal communication in our plants and
between departments. Two of the more important
actions were the installation of displays at strategic
common points in the facilities to share important
messages or news with our internal stakeholders,
mainly our work force, customers, and suppliers, and
the weekly communication of production figures
and targets achieved during that period to increase
the transparency with the workforce.

Also, the corporate website will be published in French
in the first quarter of 2025 so that our Castelsarrasin
plantin France has this communication tool in its
official language. This action promotes cultural and
linguistic diversity in the company and improves
communication with our French-speaking stakeholders.

Lastly, to promote the diversity and accessibility of our
company online, we have included a tool in the website
to improve web accessibility for people with hearing
or visual impairments.




Safety & health, our top priority

REFLECTING ON OUR SAFETY

PERFORMANCE IN 2024:
LESSONS AND ACTIONS FOR
A SAFER FUTURE

Our safety performance over 2024 were far from what
we aspire to achieve. Medical treatments increased

by a staggering 150%, and first aid cases remained
alarmingly high. Such figures highlight a pressing issue
that demands immediate and sustained attention.

A deeper analysis of the incidents revealed that the
primary causes were related to human behavior,
underscoring the importance of fostering a culture
where safety is second nature. Additionally, the injury
data showed that 43% of the reported cases involved
hand injuries, emphasizing the need for targeted
interventions to protect our employees from these
preventable risks.

The trends we observed point to a concerning decline
in safety engagement among our workforces. Safety

is not just a set of rules or guidelines; it is a shared
responsibility and a reflection of our commitment to
one another. This erosion of safety culture is a wake-up
call for all of us—management and employees alike.

Actions Taken to Turn the situation
Recognizing the urgency of the situation, we
implemented several key actions during the last
quarter of 2024:
e Enhanced Training Programs: Training initiatives
were intensified across all plants to reinforce the
fundamentals of workplace safety.

» Safety-Focused Team Meetings: Reinforce the
safety performance in our regular plant meetings
to have an open forum for discussing safety
issues, addressing concerns and discussing
on improvements.

» Safety Leadership Program: In December,
we launched a comprehensive safety leadership
training program with the plant management
teams. This initiative is designed to cascade
throughout the organization in 2025, ensuring that
every employee, at every level, understands their
role in creating a safer workplace.

Conclusion

The safety of our employees is, and always will be, our
top priority. While 2024’s performance underscores
significant challenges, it also presents an opportunity
to recommit to safety with renewed vigor.

At ALUDIUM, we are committed to making 2025 a year
of transformation. We will work towards significantly
improving our safety and ensuring that ALUDIUM
continues to provide a safe and stronger future for our
organization and its people.

WE DEVELOP

AND IMPLEMENT

HEALTHY,
DIVERSE,

SAFE, AND
STIMULATING
ENVIRONMENTS

FOCUS ON SAFETY
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ENHANCING SAFETY
LEADERSHIP AT ALUDIUM:
A COMMITMENT TO
EMPLOYEE WELLBEING

At ALUDIUM, safety is not just

a priority—it’s integral to our
operations, deeply embedded

in our culture and daily practices.
To strengthen this commitment, we
have launched a safety leadership
program aimed at empowering our
employees to become leaders in
safety and health. This initiative is a
key element of our ongoing efforts to
ensure a safe working environment
for all employees.

LEADERSHIP FOR SAFETY

The Leadership Program for Safety equips employees
with the tools to lead by example and embed safety
into every level of the organization. This program
goes beyond compliance by fostering a mindset that
embraces safety as a continuous, daily responsibility.
The goal is to make safety a core value that all
employees actively promote.

KEY COMPONENTS
OF THE PROGRAM

The program is structured around a series of
workshops that address critical aspects of safety
leadership:

1. Commitment to Safety: The Commitment
Workshop (Taller de Compromiso) engages senior
leadership in establishing a shared language

and understanding of safety principles. Leaders
are encouraged to model safety practices and
communicate their importance to teams.

2. Effective Leadership: Workshops explore risk
identification, preventive observations, and incident
management. Participants enhance communication,
decision-making, and conflict resolution

skills to prioritize safety effectively.

3. Behavioral Change: Employees learn to influence

safety behaviors using the OODA Loop (Observe,
Orient, Decide, Act). This proactive decision-making
process helps identify risks and engage teams in
meaningful safety dialogues.

4. Soft Skills for Safety: The program emphasizes
developing interpersonal skills, such as emotional
intelligence, influence, and motivation. These
competencies are essential for fostering a
collaborative and safe work environment.

A CULTURE OF SAFETY
AT ALUDIUM

By the end of the program, employees will understand
their roles as safety leaders, equipped to identify

hazards, influence safe behaviors, and integrate safety
into ALUDIUM’s daily operations.

This program is part of ALUDIUM’s broader
commitment to sustainability, encompassing
environmental responsibility and the health and safety
of our employees. By empowering employees with
safety leadership skills, we are creating a workplace
where safety is everyone’s responsibility. This initiative
reflects our dedication to fostering a secure, supportive

atmosphere that enables our teams to thrive.




THE CORPORATE HEALTH
PROGRAM ‘HEALTHY FOR

EVER' ORGANIZED MORE THAN

TWENTY INITIATIVES IN 2024

Ensuring the safety and health of our staff, and
promoting a healthy, diverse, safe and inclusive work
environment are two of our foremost social priorities.
Within the area of health, prevention and the promotion
of healthy habits by the company is reflected in the
actions carried out as part of the ‘Healthy for ever’
corporate health program. The initiative started in
2017 and continued in 2024 with new activities aimed
at promoting and improving the mental health of our
workforce. The campaigns to improve the physical and
mental health of the employees are supported by the
data obtained from the surveys and epidemiological
results of the annual medical check-ups that are part of
health monitoring.

AREAS OF ACTION

PHYSICAL ACTIVITY AND SPORT

Due to the prevalence of abdominal obesity, high blood
pressure and cholesterol, activities are established
each year to promote physical exercise:
» Healthy Cities by Sanitas: 52 employees took part

in 2024.

¢ International cycle-touring ride Bilbao-Bilbao 2024:

3 participants.

e Santurce-Bilbao Race, 7 participants.

* Prosolia Women’s Day Race in Alicante,
with 30 people taking part.

* Sign up for the Gym: collaboration agreements
with two gyms in Alicante to offer lower priced

memberships to promote physical activity.
e 5th and 6th Family Hikes, 24 and 34 people participated.
e Alicante Corporate Run in which 24 workers competed.
* Toulouse Marathon: 6 members of staff ran in the race.

HEALTHY DIET AND OBESITY

Goal: to encourage the consumption of fruits and
vegetables, reducing sugary and fatty foods to reduce
obesity and high blood pressure and cholesterol among
workers.

» Anti-obesity campaign: workers with BMIs higher
than 30 can participate in a diet program to lose
weight through an effective fat-reducing dissociated
diet. In 2024, nine people participated in the program.

* Factory canteen: we worked with the canteens in
Alicante and Amorebieta to select healthier menus
and encourage the consumption of seasonal fruits.

e Fruit day: for the last three years, every Wednesday,
fruit has been offered at the facilities to promote a
healthy diet and encourage workers to eat fruit.

¢ Healthy nutrition workshop aimed at shift workers in
Alicante, which was attended by seven workers.

CARE HEALTH

Goal: to improve cardiovascular health and prevent
cancer.
e Cardiovascular health
e Colon cancer prevention.
* Prostate cancer prevention.
¢ Flu and COVID prevention campaign.
e Menopause talk.
¢ Health campaign with gynecological exams
for women workers.

SMOKING

This campaign has been running since 2018 and offers
workers who smoke the opportunity to request help to
quit smoking. This year, a stop-smoking day was held in
Amorebieta, with 15 workers taking part.

EMPLOYEE SUPPORT

ALUDIUM offers its workers the possibility of
psychological treatment, physical therapy, podiatry
consultations, medical aid and the possibility of social
security prescriptions. In 2023, there were 49 physical
therapy sessions, 13 for psychology, 15 for podiatry, 192
for medical aid, and 126 social security prescriptions.

BLOOD DONATION

During the year, the Alicante Transfusion Center and
Amorebieta organized three blood donation sessions in
each plant.

MENTAL HEALTH

As a new development this year, five workshops were
organized in Alicante on emotional management,
because of its impact on stress and mental health.
The sessions were given by a psychologist and 50
workers took part. The response was very positive.

PARTICIPATION IN FORUMS
AND EVENTS

We took part in the Asepeyo Prevention Group, leading
round-table discussions on psycho-social risks in the
workplace, the relationship with Health Monitoring and
the management of workers who have been declared fit
to work with restrictions/especially sensitive personnel,
with pathologies related to them.

Salud para siempre

Healthy for ever
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AWARENESS AND

SUSTAINABLE
ACTION

This year, ALUDIUM organized two
programs as part of our sustainability
strategy that consolidate the
company’s culture of safety, health and
prevention, as well as its commitment
to preserve the environment and

make our employees more aware

of the importance of sustainable
development and protecting the
environment.

SAFETY WEEK 2024

To mark the World Day for Safety and Health at Work
in April, ALUDIUM celebrated ‘Safety Week 2024" in all
its plants, with a total of 44 activities. The goal of the
program was to ensure the highest levels of safety and
prevention of occupational risks and improve employee
health and well-being. These activities included two
sessions, one in Alicante and the other in Amorebieta,
to share best practices, with the collaboration of

the most prominent companies and organizations in
Alicante and Bizkaia.

1ST SUSTAINABILITY WEEK

As part of our commitment to preserving the
environment, promoting the health and safety of our
workers, and generating a positive impact on the
surrounding communities, ALUDIUM organized the
first Sustainability Week in the last quarter of 2024. The
program included 11 activities, six held in Alicante and
five in Amorebieta.

The program was designed by the Environment, Health
and Safety and Human Resources departments in

both plants and was divided into four main areas:
biodiversity and community, sustainability and energy
savings, recycling and health and community. All

the activities were aligned with the Sustainable
Development Goals (SDGs). The aim was to promote

a culture of sustainability in line with the Sustainable
Development Goals (SDGs), informing workers and
increasing awareness in the areas of health, safety,
sustainability and the environment, encouraging active
commitment, and identifying and promoting practices
that reduce consumption of resources and emissions in
our plants.




COMMUNITY

ENGAGEMENT

EVENTS

ALUDIUM is a company committed to
the communities in which it operates
and to the environment. Our goal?
To create social, environmental and
economic value as the basis for our
sustainable action in collaboration
with our stakeholders.

HUMAN RESOURCES,
TALENT AND EDUCATION

The Human Resources departments work through
alliances with universities and vocational training
centers to maintain constant contact with universities
to find and attract the best young local talent, acquaint
students with the industrial activity through plant visits,
generate social and economic growth, and contribute to
the exchange of knowledge between the company and
the university.

ALUDIUM supports young talent through agreements
with educational centers to give them access to the
company’s scholarship program, which covers different
professional profiles, and spreading knowledge of the
processes involved in recycling, smelting and rolling of
aluminium through educational visits and talks given
by our team in high school and elementary school
classrooms. These activities are part of the company’s
social policy.

CORPORATE
VOLUNTEERING

In 2024, ALUDIUM organized two corporate
volunteering activities in the Alicante plant, as part of
the “1st Sustainability Week". The first consisted of
planting trees on the factory grounds in collaboration
with the Anilia association, with 84 people taking part.
The second was a beach cleanup with the Adecco
foundation. Thirty-three volunteers from the company,
along with 14 people with intellectual or psychological
disabilities in Adecco’s employment programs
participated.

PROMOTING SPORTS
AMONG WORKERS

As mentioned in the section of the "Healthy for

ever’ program, the Human Resources departments
encourage participation by employees in fun runs and
sporting events organized in our communities.

ASSISTING THE COMMUNITY

Solidarity is one of the values that is part of ALUDIUM’s
essence. During the year, the company, either as part
of initiatives by the company or by the employees,
organizes and leads actions to help vulnerable groups
or organizations that protect biodiversity, either through
economic contributions, blood drives at the plants, or
the purchase of products or services, as mentioned in
‘Diversity and Inclusion’.

This year, the highlights included the collaboration with
the Spanish Cancer Association, the collaboration on
stewardship with the Lurgaia Foundation, financing the
purchase of a plot of land in the Urdaibai Biosphere
Reserve (Bizkaia) and the collaboration by the entire
ALUDIUM team to help the people of Valencia affected
by the floods caused by the cut-off low in 2024,
Europe’s second deadliest flood this century, with
almost one hundred deaths.
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SECOND EDITION OF THE
ALUDIUM TALENT ACADEMY:
SHAPING THE LEADERS

OF TOMORROW

The second edition of the ALUDIUM Future Leaders in Development
Talent Academy is officially underway, This edition brings together 10 high-potential
having commenced in October 2024 participants from ALUDIUM’s three locations. These

Thi iti il individuals have been carefully selected for their
IS exciting program witl Span over leadership potential and commitment to personal and

15 months, Cu'-minating in January professional growth. As in the first edition, the program
2026. Building on the success of the is expertly managed by the Mercer team, ensuring
first edition' the Talent Academy a structured and impactful learning journey for all
continues to embody ALUDIUM’s participants.

commitment to develop_lng future Comprehensive Learning Experience

leaders and Strengthenmg the Throughout the program, participants will embark

Company's talent pipeline. on a multifaceted development journey designed to
deepen their understanding of ALUDIUM’s business and
operations. Key highlights include:

e Site Visits: Participants will have the opportunity to
visit ALUDIUM’s plants, gaining firsthand insights into
our operational excellence and innovative processes.

e Internal Training: A series of internal training
sessions will provide participants with a comprehensive
overview of critical company processes, including metal
production, hedging strategies, financial management,
sustainability initiatives, and product development,
among others. These sessions aim to equip participants
with the knowledge and skills necessary to navigate
complex business environments.

Sustainability in Focus

A unique and impactful component of the program

is the sustainability project. Participants will work in
pairs to tackle real-world sustainability challenges
relevant to ALUDIUM’s operations and strategic goals.
These projects are an opportunity for participants

to apply their learning, drive meaningful change,

and demonstrate their leadership capabilities. The
culmination of these efforts will be the presentation of
their projects to the ALUDIUM Executive Team during
the program’s final session.

Aligned with ALUDIUM’s

Sustainability Goals
The ALUDIUM Talent Academy plays a vital role in
advancing our commitment to sustainability. By

incorporating sustainability projects into the program,
we aim to foster innovative thinking and practical

solutions that contribute to ALUDIUM’s environmental,
social, and governance (ESG) objectives. This focus
ensures that our leadership pipeline not only drives
business success but also champions sustainable
practices across our operations.

Investing in the Future

The ALUDIUM Talent Academy reflects our unwavering
dedication to building a robust leadership pipeline. By
fostering growth, collaboration, and innovation, the
program ensures that ALUDIUM continues to thrive in
an ever-evolving industry.

We look forward to witnessing the achievements of
this cohort and celebrating their contributions to
ALUDIUM's future and sustainability goals.




21

ALUDIUM SUSTAINABILITY REPORT 2024

ENVIRO

PROMOTING
CIRCULARITY IN
>

ENERGY
FLEXIBILITY
MEASURES

Promoting the cwcular economy in our
production processes and products is
one of our strategicigoals, as well as the
engine that drives our business model.
We are aware that.we need to lead
change‘in the industry, and that as part 1
of our commitment to society, we must :
also reduce our emissions and protect
the planet. Accordingly, in 2024, we
prioritized four actions to achieve our .
climate and environmental goals: increase
closed-loop recycling with our customers, A
expand our recycling capacity, achieve - - INCREASE
carbon neutrality in emissions and " s CLOSE LOOP
implement measures to increase energy_ o 5,

flexibility to improve efficiency and reduce WITH OU R

environmental impact. f .-L. 2 St CUSTOMERS
One figure demonstrates this real "‘"t :
commitment to circularity: between 201_8J;'-' 25
and the end of 2024, we reduced the
purchase of external aluminium slabs by
more than half, increasing the amount
of recycled (internal) aluminium used to
produce our products from 36% in 2018,
to 77% in 2024.
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INCREASING OUR
RECYCLING CAPACITY

Recycling is the cornerstone of our environmental
sustainability and production strategy. The
consolidation of our recycling system in recent years

casthouses (Alicante and Amorebieta) and melting up

to 58,000 tons per year of scrap aluminium between

the two plants, an increase of 20,000 tons per year in
the group’s capacity for melting recycled material. This
implementation has made the production process more
efficient and flexible for our.customers. After expanding
our recycling capacity, over the course of 2024, we have
intensified our efforts to increase both the quantity and
volume of the closed-loop circuits with our customers
with numerous alloys and products. b
Thanks to the expansion of the casthouse in the a‘*‘a
Alicante plant with three new furnaces, which went into

based on different and complementary remelting
technologies enables us to recycle a wide variety

of different types of scrap from our customers, and
therefore reduce the carbon footprint of our products.
The investment in recycling assets is the principal way
that ALUDIUM is minimizing its carbon footprint.

operation in 2023, the company is producing approx. ,.n!v“a
140,000 tons of aluminium per year between the two 4"’2
-
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As a result of the optimization
of the use of scrap and the
closed-loop work with our
customers, in 2024, 77% of
the rolled slab’ﬁ,ﬁoduced-'by
ALUDIUM were manufactured
with recycled aluminium,

B|L|TY49,Q_LMS higher than the
evio aR[73%]

Thanks’( e investment in our
casthouses to increase the aluminium
recycling capa‘gty, in 2024, just 22%

of rolled slabs were made of primary
aluminium, compared with the 64% slabs
rolled in the reference year (2018).

CONTINUE
INCREASING
OUR ALUMINIUM
RECYCLING
CAPACITY

TO REDUCE

OUR CARBON
FOOTPRINT UNTIL
WE REACH
‘NET ZERO’
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Recycling aluminum is essential for reducing
environmental impact and conserving natural
resources. Unlike many other materials, aluminum
can be recycled indefinitely without losing quality,
making it one of the most sustainable metals in use
today. Recycling aluminum requires 95% less energy
compared to producing new aluminum from raw
materials, significantly reducing carbon emissions and
therefore making it core to our company operations
and sustainability strategy. We are convinced that our
investments in recycling create a sustainable future
for ALUDIUM and ensure the competitive future for
the entire industry by promoting aluminum as the low
carbon material of choice for advancing the green
economy.

It's also clear that executing this strategy does not stop

only with investments in machinery and capacity - it is
also the result of daily, detailed work by the ALUDIUM
team to develop close collaboration with a broad
network of supplier & technical partners with whom

we source, select, prepare, and delivery different scrap

qualities:t‘.bk'p’roduce the perfect aluminium for our
customéi‘s’ final application. 2024 was a year where
the entire industry saw shifts in scrap flows due to a
combination of lower industrial output in Europe and
increases in melting capacity across the world. In this
dynamic environment, ALUDIUM remains committed
to its strategy and differentiates itself due to its strong
partnerships with its supply chain network, including
increasingly with customers who prefer to establish a
direct closed loop recycling of their products.

In 2025 we will continue this commitment to a future
of recycling, focusing as always on relationships,
innovation, and strong collaboration with our partners.

SCRAP STRATEGY

e

F A o

CLOSED-LOOP
CUSTOMER
SUCCESS CASE

A

2024 was a key year in prorr':oting and
onsolidating closed-loop recycling with

including for example a

 a larger automotive OEM

has agreed to a 5 year

These loops are one of the most important
actions for reducing carbon emissions and
promoting the circularity of our production
processes in our value chain.

VP Strategy & Supply Chain.
Samuel Kinsman.
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INNOVATION AND
SUSTAINABLE
PRODUCTS

alupiumr
ecoe

Certified Carbon Footprint

®
alubium
eCos
(Less than 2 tons CO, e/t Al)

77% Reduction in total CO,
footprint vs market standard’

alupium
eco 3l

®
alubium
eCos
(less than 4 tons CO, e/t Al)

54% Reduction in total CO,
footprint vs market standard’

alupium
ecoy

(Less than 3 tons CO, e/t Al)
66% Reduction in total CO,
footprint vs market standard’

(less than 7 tons CO, e/t Al)
53% Reduction in total CO,
footprint vs market standard?

1 Avg. of European Rolling Mill based on 40% of recycling rate.

2 Avg. of European and non - European Origin Primary.
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The transition towards carbon
neutrality by 2050, with the goal of

net zero greenhouse gas emissions,
makes the innovation of low-carbon
products one of the keys to creating a
sustainable future and achieving our
climate goals to preserve the planet, in
line with the Sustainable Development
Goals and the Paris Agreement.

At our CINDAL innovation center, one of
the world’s leading aluminium research
centers, we develop high-performance
products that contain a high percentage
of recycled aluminium. Together

with our customers, we are working,
researching and challenging the limits
of the most advanced melting and:

rolling technologies. In.2022, this close «

collaboration, the product of years of
research and development, culminated
in the launch of our ALUDIUM

ECO solution, offering innovative
products with a low carbon footprint
in comparison with the European
average for a variety of markets,

such as building and construction,
cosmetics and the automotive
industry.

SUCCESS STORY IN
GLOSS COSMETICS
PACKAGING-

In 2024, we completed the development
of an alloy with at least 95% recycled
aluminium. Our customer TESEM has
been actively working with it, and at
LUXE Pack 2024 in Monaco, launched
its new BRI&Va technology, which
enables a gloss finish with recycled
aluminium with a high PCR content.

The optimization of the use of
‘post-consumer’ (PCR] scrap made it
possible to develop praducts for this

segment that are suitable for both gloss
and matte finishes, with a guaranteed
minimum of 30% PCR, and up to 50%.

TESEMGROUP

TRANSPARENCY
AND RECYCLING

Innovation, aimed at making it possible
to recycle aluminium into increasingly
complex products, has enabled us to
decrease the carbon footprint of a large
number of products in our portfolio by
at least -0.5t CO,/t Al Cradle to Gate.
This notable milestone is the result of
our climate commitments defined in our
sustainability goals for 2025and 2030.

In 2025, new alloys andapplications
certifications ALUDIUM ECO 1.0,
ALUDIUM ECO 2.0 and ALUDIUM ECO 3.0
will be rolled out.

Transparency forms part of our .good
corporate governance and our'commitment
to our customers. As a result, ALUDIUM
works.with external certification bodies

to both the procedures to calculate
emissions and percentage of recycled
aluminium, as well as the carbon
footprints of our products.

Another step based oniour responsible
performance was obtaining the
Environmental Product Declaration (EPD)
for the company’s strategic products

in beginning 2025. An Environmental
Product Declaration provides a reliable,
relevant, transparent, comparable and
verifiable environmental profile that makes
it possible to indicate the environmental
impacts generated by a product, and based
on the information of the product’s Life
Cycle Analysis (LCA).

AXILONE AND ALUDIUM INTRODUCE

A LOW-CARBON ALUMINIUM TO THE
COSMETIC MARKET, ACHIEVING A STRONG
AND SIGNIFICANT DECREASE IN ITS
CARBON FOOTPRINT COMPARED TO

THE EUROPEAN AVERAGE

Axilone, a leading global luxury cosmetic packaging
manufacturer for skincare, fragrance, and color cosmetics, in
collaboration with ALUDIUM, one of Europe’s leading aluminium
suppliers, have teamed up to introduce an aluminium to the
market that reduces the carbon footprint by over 24% compared
to the average carbon footprint for primary aluminium [1] sold
in Europe [2]. When compared to primary aluminium produced
in China, it results in an average carbon footprint reduction of
76% [3].

Axilone will utilize ALUDIUM’s leading, certified, and
independently verified low-carbon aluminium for their cosmetic
packaging components.

ECO P7 Aluminium generates less than 7 tonnes of CO,
equivalent per tonne of aluminium, from raw material extraction
through to delivery [4]. This reduction is achieved through a
combination of a controlled production process and the careful
selection of low-carbon primary aluminium.

The GHG emissions produced by this enhanced generation
of aluminium are verified by a third party and certified in
accordance with 1ISO-14067-1:2018 and the Greenhouse
Gas Protocol Standards. This certification process has
been rigorously executed to provide full transparency of the
aluminium carbon footprint.

NOTES TO EDITORS:

[1] Primary aluminium is produced from alumina, typically by electrolysis,
and with an aluminium content of 99,7%. Primary aluminium excludes
alloying additives and recycled aluminium possibly include a small amount of
runaround scrap. [Source: Global Advisory Group GAG - Guidance “Terms and
Definitions” = 2011-01 and The International Aluminium Institute (IAl)).

[2] Rolled product produced using primary aluminium used in Europe:
9.2 tonnes CO, eg/tonnes semi-finished rolled alu (source: 2018 EA
Environmental profile report). (<> 24 % reduction in tons CO, eqv).

[3] Rolled product produced using China primary aluminium: 28.6 tonnes CO,
eq/tonnes semi-finished rolled alu, [source: 2018 EA Environmental profile
report and The International Aluminium Institute) (<> 76 % reduction in tons
CO, eqv).

[4] The new technology also known as ALUDIUM Eco Brand P7, is cradle-to-
gate including Scope 1, Scope 2, and Scope 3 emissions meaning that less than
7 tonnes of CO, is produced per tonne of semi-finished aluminium.
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INT%Vﬁ.WITH DANIEL JUBERA, ALUDIUM’S CCO,
E FUTURE OF ALUDIUM ECO

“THE KEY TO THE SUCCESS
OF ALUDIUM ECO IS THAT
IT IS APRODUCT WITH

A CARBON FOOTPRINT

CERTIFIED BY AN EXTERNAL -

COMPANY”
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- ALUDIUM ECO is an innovative product line with four
categories - ALUDIUM ECO 2.0, ALUDIUM ECO 3.0,
ALUDIUM ECO 4.0 and ALUDIUM ECO P7- with a
carbon footprint that is certified from production

to commercialization. The different ALUDIUM ECO
subproducts are generating significant interest

in markets in which this sustainable solution was
not launched initially. Which markets are showing
increased demand for this product?

- ALUDIUM ECO has generated a lot of interest in
different markets, but | would highlight the packaging
market as the first to make a move and where the
ALUDIUM ECO product has shown the most growth.

That's not to say that other markets haven’t also shown
great interest in the product. In general, there is a high-
amount of interest in ALUDIUM ECO, but in most cases,
it will be rolled out progressively and in parallel with
“standard " products.

Zf_what's the reason for the increased interest?

What are the keys ALUDIUM ECO’s success?

- The key to the success'of ALUDIUM ECO is that it is-a
product with a carbon footprint certified by an external
company. One of the corporate goals of our customers,
and one of their commitments to their end customers,
is to reduce their carbon footprint. As a result,

a product like ALUDIUM ECO serves as the perfect

’_ base for ensuring that our customers achieve their
A" sustamabll[ty goals.

-l- f\ !
e

‘ .$— The response to ALUDIUM ECO has been exceptional

since it was launched in the packaging market in
2022. Could you highlight one success story in that
segment?

- That would be one of our customers that mainly
manufactures aluminium caps for beverages. For
more than a year, this company has been exclusively
purchasing the ALUDIUM ECO product from our
Alicante plant. The commitment to sustainability and
transparency is more important now than ever before,
so we are developing new ALUDIUM ECO products for
this company to guarantee an even smaller carbon
footprint in the future.

- What are the highlights in 2024 in regard

to ALUDIUM ECO?

- The applications of ALUDIUM ECO have diversified

in 2024. The sales volume of ALUDIUM ECO products
increased around 30% with respect to 2023. This year,
we supplied ALUDIUM ECO to a wide.variety of market
segments ranging from constructi ) automakers
and distributors. -

il S

.

“The.ap of ALUDIUM ECO have
d|ver5|f|ed in 2024 ind the sale volume
of ALUDIUM ECO pmducts increased
around 30% with re’§pect to 2023”

- What is the future of ALUDIUM ECO?

- As we improve our carbon footprint, we'll be able

to offer ALUDIUM ECO products with even lower CO,
emissions. As we continue to evolve, and depending on
the needs of our customers, ALUDIUM ECO will also
expand the number of alloys and applications. There
is still a long way to go to develop the market and the
ALUDIUM ECO product.

alupiumr
ece

Certified Carbon Footprint




AS|: ANOTHER
SUCCESSFUL
YEAR

In earlier years, ALUDIUM received

the certifications of the Performance
Standard (PS) and the Chain of Custody
(CoC) for Amorebieta, Alicante and
Castelsarrasin covering Recycling,

Hot Rolling, Cold Rolling, Finishing,
Administration and R&D.

In April 2024, ALUDIUM successfully passed the
surveillance audit of the CoC certification for Alicante
and Amorebieta. This audit was mandatory to control
our certification that is valid until January 31st, 2026.
We were able to pass the audit without any major or
minor non-conformities and we have improved our
Overall Rating from Medium to High. This is the best
level that can be achieved.

In September 2024, ALUDIUM, together with other
stakeholders from the Aluminium Industry, has been
invited to participate in a round table discussion,
chaired by its CEO Fiona Solomon, with the ASI| Board
Members and the AS| Management Team. ALUDIUM
was represented by Mario Allet. Several elements
regarding the Strategic Development of AS| have been
discussed and potential epportunitiesto improve the
Standards for PSand CoC have been highlighted.

Over the whole year of 2024, the ALUDIUM Team
continued to adapt ALUDIUM'’s Policies and Processes
to the new requirements of PS V3 and CoC V2. Towards
the end of 2025 ALUDIUM will go through the re-

26 certification against these updated-ASl Standards.

OUR CERTIFICATIONS

AMOREBIETA ALICANTE CASTELSARRASIN
AENOR | AENOR AENOR | AENOR
T . T
AENOR AENOR AENOR " AENOR

GESTION GESTION
AMBIENTAL DE LA CALIDAD

ISOQOOI

GESTION GESTION
AMBIENTAL DE LA CALIDAD

ISOQOOI

ALL OF ALUDIUM’S PLANTS — —
HAVE THE AS| PERFORMANCE , S, i,

STANDARD (PS) AND
CHAIN OF CUSTODY (CoC])

CERTIFICATIONS

A'successful re-certification will continue to underline
our commitment to be a sustainable Aluminium
Producer.

ecovadis ecovadis

In 2024, all of the certifications of the Alicante and Amorebieta
plants were audited, with positive results: ISO 9001 (Quality
Management), ISO 14001 (Environmental Management), ISO 45001
(Occupational Safety and Health), IATF 16949 (Automotive Quality]
and IS0 50001 (Energy Management).

commitment:to maxmuﬁ __j‘he\co»\rlbutlon 0} = =
to a sustainable somely\W‘drkL\@to er, ASl aims

collaberatively.foster respbﬁ&bTe p:r@%\\n,.smf
and stewardship-of Alumlm‘

Welcome
AS| Board Members

Amsterdam
mber 2024

—

As part of ALUBIUM. s mutti= year‘pLanio agmfcanﬁ;y’
reduce the carbon footprintand thedependency’o
high CO, emitting Smelters;:inthe ser.ona quart e
2024, the extension-of the'Alicante casthouse,be_
operational. The installed.assets include a-Rotary
Furpace.fhe'setup-at AEUDIUM-gives-us maximal
flexibility.to-substantiatly:increase the third-party
scrap intakes:and-is-ideally positioning us to become
a partner of choice to remett-customer.scrap and to
support.the‘conceptof Circular Economy: . Fi

ASI Board
In-person meeting
Amsterdam, September 2024

=
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ENVIRO

EMISSIONS: ACCELERATING
OUR DECARBONIZATION BY
FOCUSING ON RECYCLING
AND RENEWABLE ENERGY

Our strategy to fight and halt climate change looks
towards the future but is built in the present with
sustainable ambition and responsible action. Global
warming is increasing faster than expected and is
one of the biggest challenges facing humanity. Our
roadmap for achieving the sustainability goals set by
the company for 2025 and 2030 is centered on

two main courses of action:

e Continue increasing production
of recycled aluminium, using
low carbon primary aluminium
when required for technical
reasons.

e Starting in January 2025, 100%
of the electricity used will be
from renewable sources.

REDUCTION IN LINE WITH
OUR CLIMATE GOAL

In 2024, ALUDIUM's carbon footprint was 5.17 t CO,/t
Al Cradle to Gate, a reduction of 3.27 t CO,/t Al Cradle
to Gate with respect to the reference year (2018).
This reduction is the result of our drive to achieve the
sustainability goals set by the Sustainability Council:

MENT

[

* £4.50 t CO,/t Al delivered
to our customers, Cradle
to Gate, for 2025.

* £3.00 t CO,/t Al delivered to EMISSIONS T CO, / T AL PER YEAR
our customers, Cradle to Gate, _ALUDIUM Carbon Footprint
for 2030. T N 2w
&
Y 11,0
IN 2024, ALUDIUM’S
CARBON FOOTPRINT 10,0
DECREASED BY < 3 =g /
3.27.T CO,/T AL CRADLE o 9’:0--: E ' E '
TO GATE COMPARED gy <
TO 2018 (REFERENCE . [ § ]
YEAR). & 3 - 1 ! 1 E E
The vector behind this reduction in the carbon footprint v o i i ‘
6,0 — S " i el I

was the decrease in the indirect emissions generated
by the manufacture of primary aluminium, in two
ways: X )
o Thanks'to the continuous improvement of the
scrap mjx,jWEféduceci the use of primary ingots
in our casthouses by 19.21% compared with 2023.
* The percentage of slabs cast in our casthouses
with recycled aluminium was 77% in 2024,
4 points more than the previous'year (73%).

Total tons CO,e/t Al ship

5,0

TARGET

| —

4,0 | 1T
=d =d el d A b d el B <
3'0 PR

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2030
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MISSIONS

SCOPE 1
DIRECT A

Direct emissions

5.63%

EMISSIONS
TCO,/TAL
PER’YEAR

_.'-;:;“‘ )
SCOPE 2
INDIRECT
Indirect emissions :
A\ SCOPE 3 -k
(electricity) INDIRECT 7 9

Since July 2024, ALUDIUM has been using

renewable energy thanks to a long-term

PPA (Power Purchase Agreement) that

covers more than one-third of its annual

consumption. Starting on January 1, 2025,

100% of the electricity used will be from
renewable sources.

9.46%

Indirect emissions

The manufacture of raw materials, mainly primary
alummslabs and ingots, accounted for 88.91%
of ALUDIUM’s to emlss@ns, a_5|gn|f|cant
|mprovem€nt ver | thé 6{3 f|guré‘ of 90.98%.

88.91% -

| B REACHING NET ZERO_,

A

COMMITMENTS TO REDUCE
OUR CARBON FOOTPRINT

e Continued investment in recycling
capacity and capability.

* Increasing renewable electricity
consumption to 100%.

* Productivity & energy efficiency
programs to reduce energy intensity.

e Purchasing of low-carbon primary
aluminium.

* Promoting electric vehicle use for
ALUDIUM employees.

OUR HORIZON = CONTINUING

TO INCREASE OUR ALUMINIUM
RECYCLING CAPACITY TO REDUCE
OUR CARBON FOOTPRINT UNTIL

;"».\ A agaleus
ROVED IN 2024

tecnal:a
Research” e
In 2024, the company started an industrial research
project to recover aluminium fume dust and improve
its processes by developing smart digital technologies
in the Amorebieta plar{t. KE-AL will run for the next 3
years, and its goal is to obtain more than 1,000 tons of
products with low carbon footprints per year for the
construction and chemical industry.

Sustainable mobility

ALUDIUM has received a subsidy from the MOVES

11 PROGRAM-ELECTRIC VEHICLE RECHARGING
INFRASTRUCTURE OF THE REGIONAL GOVERNMENT OF
VALENCIA to install recharging points for electric vehicles
to promote sustainable mobility in the Alicante plant.
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ENERGY SAVINGS:
AMOREBIETA PLANT HOT
MILL FLEXIBILITY PROJECT

Operational optimization analysis
of the Hot Rolling department at
Amorebieta

Energy savings is one of the goals of our
environmental sustainability strategy. The main
purpose of the Hot rolling department is to transform
slabs into rolls. To do this, the Amorebieta plant uses
three gas furnaces and a rolling mill. The furnaces
supply hot slabs to the rolling mill, and the system, as
a whole, is designed to produce a maximum of 22,000
tons a month.

Production targets vary with changes in market
demand, and as a result, the total installed capacity
often does not align with the current production levels.

In response to this situation, two of the students from
the first ‘"ALUDIUM Talent Academy’, the leadership
training program that the company created in 2022

to train ALUDIUM'’s future leaders in the essential
skills and abilities to move the business forward and
position the company as a leader in terms of leadership
and sustainability, developed a sustainable project to
reduce energy costs and also to make our production
processes more efficient and environmentally
friendly. Along these lines, in 2024, a plan was
proposed to analyze and determine the most efficient
way to operate with small production volumes.

aoum  LC2 o

Four high reversing hot rolling mi

Max. relling force 2500 Tane
Max. slab entry thick i b
Exit thickness range %

=4 mm

Slab width range

Max. rolling speed

Alternatives evaluated
Initially, two main alternatives were considered:

Reducing weekly work hours from 21 shifts to
18 shifts: This would involve working six days a week
instead of seven, while keeping all three furnaces in
operation.

Maintaining 21 weekly shifts but reducing the
number of furnaces in use: In this scenario, two
furnaces would be used instead of three.

Benefits of operating with 21 shifts
and 2 furnaces vs. 18 shifts and
3 furnaces

After analysis, the option of maintaining 21 shifts using
only two furnaces showed several advantages:

¢ Lower gas and electricity consumption:

This results in a significant reduction in emissions
as well as energy costs.

e Economic and social sustainability: This balances
the reduction of energy costs with preserving
employee social benefits.

Greater flexibility and adaptability: Operating
with two furnaces allows better responsiveness
to potential disruptions, such as supply issues
or equipment breakdowns, as the third furnace

can be started up if necessary.
¢ Stability of overall production rhythm:
By adjusting the production pace to match
demand, factory flows are stabilized, facilitating
better planning.
Maintenance opportunities: Operating with
two furnaces allows idle time between batches
to be used for maintenance on the rolling mill
as well as the inactive furnace.
Minimizing furnace usage: Reducing the
operation to two furnaces decreases equipment
wear and tear.

may-23 18T-3H 276
may-24 21T-2H 243
11,96%
Improvement 21T-2H 561000kwh
102,3 tn CO,

Conclusions of the analysis

After conducting the relevant analyses, it was
concluded that for certain production ranges, operating
21 shifts with two furnaces can achieve an approximate
10% energy savings compared to operating 18 shifts
with three furnaces. This saving also translates into a
direct reduction in the company’s carbon footprint and
emissions.

Given the current context of high energy prices, this
alternative not only represents a more environmentally
friendly option but also a more profitable one for the
company’s long-term sustainability.

In the following real example, two months with similar
production targets (=17,000 tons) and configurations
of 18 shifts - 3 furnaces and 21 shifts - 2 furnaces are
compared.

In May, thanks
to this measure,

we avoided
releasing
41 141 133.24 tons
of CO, into the
31 134 atmosphere.
4,96%
119000kwh
30,94 tn CO

2

133,24 tn CO,



Preservation of the planet is a key objective in our
sustainability strategy and is applicable throughout the
whole company. In addition to the actions and projects
carried out on a corporate level, in 2024 each plant has
designed an action plan to care for the environment,

as part of our commitment to protect the environment
in the communities where we operate. This section
explains the actions implemented, as well as the future
projects approved in the course over this year.

ACTION PLAN IN THE THREE
PLANTS AS PART OF

OUR ENVIRONMENTAL
COMMITMENT

ALICANTE AMOREBIETA CASTELSARRASIN
PLANT PLANT PLANT

e Two tree-planting activities with employees
and their families in collaboration ‘Anilia’,
the association for people with borderline
intelligence, held in April and during the 1st
Sustainability Week.

We are continuing with the mulching program
(Compost generation reusing pruning and grass
trimmings.)

Collecting water from the factory’s air conditioning
units to use for irrigation. This year we reused a total
of more than 20,000 liters.

e Activities in schools to increase recycling
awareness.

Collaboration on the Eco-sustainable project
with collection of work clothing.

Suggestions campaign on sustainability matters.
The startup of the new furnaces of the
casthouse with the fume-treatment plant

to reduce emissions and increase aluminium

recycling.

Beach cleanup.

Installation completion and start-up of fumes treatment
plant for Casting Group 4.

Project to reduce the generation and cost of hazardous
waste oily water in Hot Rolling.

R&D project supported by the regional government
from 2024 to 2026, to investigate the possible recycling
of hazardous waste dirt lime, currently going to landfill.

Donation to a local biodiversity protection association
for the preservation of a plot of land native forest.

Dissemination of biodiversity culture among employees
by installing flora panels in the factory.

Conducted factory visits for schools and employees
to raise awareness about the benefits of aluminium
recycling.

Organisation of the first ALUDIUM Sustainability Week.

Reducing electrical consumption of the compressed
air network by correcting leaks.

Reduction of natural gas consumption in LC heating
furnaces by rescheduling production.

Reducing the LFé’s electrical consumption through
eco modes.

Solar panel activated: the company is now connected to
its electricity production, which allows it to partially
reduce its dependence on the power grid.

Completion of the film recovery project at the leveling
machine : plastic reused decreasing the quantities
of plastic bought.

Increase in the sorting of aluminium scrap alloys
to enhance raw material recycling: 20% of sorted
and recycled aluminium will be sent to Amorebieta
in 2024.
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r‘ A SN
il k K,! \-, .,'*} \ i .’i _ f 3 (n A 7 il & & & . }" A AMOREBIETA (IN METRIC TONS] 2023 2022 2021 2020 2019 2018
ey . . 58 4 he % ; A 4 3 ok : \I.r-‘l L - — Vg :
' o TR ‘sl ‘j;', «h " N ;-*'i . o “‘I‘" . Airemission NOx ,6 35,4 b 31,2 46.8* 36,3 72,0
. L L '_.,I' /| .':" . N f . ¥
AMOREBIETA - B "’(" ‘.,( ;' '&Alr emission SO, 0,4 1,7 2,1 2,0 1,5
". o = l ' : 7!
Waterf o l|cn tw (m3) ~ Air emission (part 3,5 X 5,4 6,0
: e .
Water it ‘ bllc nrtv(or& 31] (i “Jl \
o5 \
Vo ¥, :
i.'.? e - 4
2023 2022 2021 2020 2019 2018 ol 2o = . . 2022 2021 2020 2019 2018
: 33.274 36200 45446 29.509 52592 35712 RiFs . Vi b, SRR | 418 3 ; Y 4o 133
4! gt/ P 4
o ",-, Surface water use (m?) 56.214 73.534 68.541 53.782 31.664 51 478 = A'remlss \ g6 v P \04 4 J39 - 46 4,8 2,0
| Al N L Ik . Air emlssm utatgs J; % If" Y i 5,9 6,1
A Comments: Slight increase due to increased production compared to 2023, but better Ca P . ');' bt “} f
performance overall than before 2023. gy TN f =T 4 ..d' ] J Iy |' ! a- _; !S ’
¥ [ ‘.\{
/ ¥
CASTELSARRASIN 1‘
3 Water from public network (m3) 9.297 : . 2023 2022 2021
 Water from public network (m3/ton) 2,12 / A e,
3 : Ex - i ——
Water consumption 2022 target/s m”/ton]‘,'E -' LY 1-;5\ ¥ '3"‘-"\‘ . T
L RAPEDL R A YRS e o
Surface water use (m?) i/ -!'I n) 3 J X} | R A i \ f
CASTELSARRASIN 2023 2022 2021 2020 2019 :
: - |
Water from public network (m3) 7.818 7.311 4107 586 219 768
Surface water use (m?) 329 381 1 11 17 15

35 Comments: Increase in water consumption because we stripped more coils.
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ENERGY ONSUMPTION TARGETS ANDACTUA # s

PERF’QRMANCE NTALUDIUM S MILLS - AN A
PR 1 e R SO T T .. AMOREBIETA
~ : : 4. VA t__ « ok J,-f__ ¥ S g .-ua‘{ CASTHOUSE Target (MWh/T) 2024 (MWh/T)
ALICANTE IR AN . : Ly o ;f'/ , B~ EElectricity g B ? 05 ,'_'3."_..5 0,07
(MWh/T) (2) AiGas o Ly % * 0,77
2023 2022 2021 2020 2019 2023 2022 2021 2020 2019 2023 2022 2021 2020 2019 / A i‘i’,- e 1
Electricity 0,86 0,84 0,83 n,,%f 10,86 093 076 0\ (‘385 0,77 _;;1,671 0,06 0,05 (0,04) 0,09 v R HOT MILL Target [MWh/T] T
Gas 018 018 023, 072*0%4; 0,19 01& 0, w‘osz_ 0,56 g‘bﬂ; o,(;z 0,06 010 008 '.J S S e
B e P e k]‘. \ i ”f @” R L s> 4 VR ; P i
AT e : INA \,.‘ “i' o hr, -§§y‘ A o A . col ‘ Target (MWh/T) 2024 (MWh/T)
AMOREBIETA | B ) | KEHE Ot %S e Electricit 4 Ha/20 L 0,24
Target (MWh/T) (1) (MWh/T) [2] Saving “» ,&.,' -tj 01'1.2 -': 0,14
2023 2022 2021 2020 2019 2023 2022 2021 2020 2019 2023 2022 2021 2020 2019 . R ph ¥ k
Electricity | | : 0, 0,04) (0,02) (0,01) (0,03) (0 02) - . Target (MWh/T) 202" (MWh/T)
o 03 (0,06) (0,02) [o 23) (0,08) " k 0!03 f e 90,03
' 0,00 0,00
Target (MWh/T) 2024 (MWh/T)
' 0,04 10,05

0,02 0,02

Target (MWh/T) (1) (MWh/T) (2)

o 2023 2022 2021 2020 2019 2023 2022 2021 2020 2019 2023 2022 2021 2020 2019
F: Electricity 0,48 0,54 0,54 0,60 0,61 0,66 0,53 0,51 0,56 0,58 (0,18) "b,Of 0,03 0,04 0,03‘ 5
Gas 0,26 0,42 0,42 0,45 0,42 0,38 0,31 0,36 0,44 0,43 (0,12) 0,36-'0.‘06_ 0,01 (0,01) » "‘i‘
| A ~ Gas 0,93 1,05
A
It Target (MWh/T) 2024 (MWh/T)

0,72 . 0,67
__- F4 -. ’{0 03 : PI—.- / " - .,‘.‘ ] 0-'03

[}

r e i Y VY '1f , | GENERAL SERVICES Target (MWh/T) 2024 (MWh/T)
: i Electricity 0,15 0,16
Gas - -
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. }-n ol s ¥ ' : { ,r”"
e, ikf i ".f ","1-.'_ -r ""K P
ENERGY MRGET’S %
W * ) ¥ ‘::H 4 < 3 \?‘_‘:_ .:‘ ‘:H ‘, ' 17 , :
CASTELSARRASIN ALY OUSE GA§,,,CONSUMPTION( IMS/TC p

» A . oy ri-"'n -
' £
AMORE 3 TA b % ICANTE
Month - 2024 CH Gas Consumption/ton 7" Month - 2024 CH Gas Consumption/ton
- IR pr 20 ) " " 7 iE - )

ROLLING MILL
Electricity

" ik 3 } ¥ ¢ 71 e |
: e LR Y ° A Ty 0 GD e e _
GaS . F 0.0'0:‘: A ’ ] ‘,‘1’:’ P{' Vual o ,‘ 4 O.I;do -V‘. i, ﬁ. ’ ; . Janyary 108
% I oot 528 sl : v _,'.a-/, : i L
‘ ‘ » v s LAl " February 99
. - Ji il ! ey, % 99
GENERAL SERVICES  Target (MWh/T) B A .
: , - — § f . | o 99
Electricity : " :{pl’ll * 5&
y N AR e 92
Gas 8 il i g Wiy Ve
: " z 'ﬂfne v "' 84
;c “"' Ju[y % 81
| .‘ : © August > | A August ,!“ _ 84
Im{g N l.September ¥ H‘ Sentember X 80
P ; ) L L. LAY
A G RS, I October o '_L ‘October 82
% AT R}; November * ovember \ 86
. ;I.'h’l B KT .l
December - December v 88

Alicante

4 l\‘- f58- . ,I;I .‘. [ y, ‘.._ : s 1,64 '. !

2( N '5'3 Ry 1,48 0,84 5y
‘.'; ? bz ! N
K 142 1,36 32 3 0,87 g
AN . . A ' -
- 2020 1,47 1,50 \ 1,00 -

2019 1,33 1,26 1,01

2018 0,77 1,17 1,04

72
75
78 2021 106

, 73 2020 138
N, 7
' 2019 187
(1 A . D18 jinf /e % 0
X T IE S S
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BIODIVER$ITY ZOZL ACTIONS _, {0 s T,
I ! Y
‘.;'.-'_.M AL b | =2
-\ e !J, .‘..\;_ S l';. o l. < ’ p".,f
BIODIVERSITY - AMOREBIETA -~ = =~ = . iy ﬁ , o s
Main Activities Defined for 2024 KPI
' SN . ) T "
Financial donation to local blodlver5|ty foundatlon to acqunre a plot of local land for blodlver5|typrofect|on : ﬁy .~ Quantity donated m? financed.

Initiated three- year R&D&I project [2024 2025 and 2026] for the rébycllng
of hazardous waste dirty lime. 2}ty LA .\ 9

’

4
Quantity of meetings and .. *
samples taken. ;

L sy - k
e

Preparation and installatiorg of flbralbiodiy@réift')'( panele in t'he"acto'q;.
‘e . n WS i

|

Number of panels installe

- - TE % -
Biodiversity &sus"tainabili\a‘;diseemination activities to employeés an‘ p}rblié{wel} lmﬁ“‘ll

Training and awareness of the workforce in Qrotecting"biodiversitx. /A%

n.."l

‘ﬁ,x

fL. n.the canteen screens during the week, post in “7 dias”

biod |vé['5|ty act|ons, post in Aludium web, 4 posts in Aludium Linkedin.

‘Number of activities ca%
] |
| iJ'S'.-.-

¥
4

Internal and external factory visits lo explam our cohtr|but|on to the curculaieconoiny thatpr.o'f’ects b|od|ver51,ty
o) A

41 '

) ;1

\, L oL .- -‘1 \ :

study, p095|ble adaptation to new water use procedures.

' Maln Activities Defined for 2024

2 Stuly and cBntrol of invasive plants. -

-

oy

W

i

< Ii‘ d :."‘

LA, \ 4 v 4
J Surface area or quantity o {t be.cause there was no annual removal campaign.
2. - removed per year. ' , Yy N LAl
\ . ¥ . ]
¥ \ 7 T ]

- e -
; Kg of compost generate :" ‘A?_ibilitl( regarding compost generation.

-
-t (M

KPI Comments

" "'- } “ 4 - -’ 3
Surface area D 4 -,Ap‘croxima._t_ly'].&o ‘m?2 and 65 units of invasive plants have been removed.

i~ ‘ t|ty re'mfwgd'._il

per year. Ry - '. A .: r_.. \ I
. 7 . . 4 \ LA 3 R N -
Use of native species [plants) in gardening. mber of nativ 52}5 pla’ﬁt f o !~ 21 lanl‘#of 19 different"sﬁzeiés. . y .
per year. A ;e Sl };4, WY s |

Training and awareness of the workforce in protecting biodiversity.

“- 2 postin “’7 dias”” regarding biodiversity activities done
- 1 beach cleaning work.
X, - 2 tree planting activity.

Number of activities carried out.

Compost from pruning and gardening wastes.

=
Kg or m3 of compost jenerated
_\ k

We have done compost from our own pruning and gardening waste to reuse
it in our gardens. Aproximatly 10m3 of compost have been generated.

Use water from air conditioning for irrigation.
Y ' ’ ' _
' i j i ' 1 f |
BIODIVERSITY - CASTELSA RﬂASIN VY
Main Activities Defined for 2024

/

. .‘ Lnters\_g{watlelzrr‘elfs.e P ./

| /‘14 00 liters of water from air conditioning have been use for irrigation.

- .

Comments

Study of water consumption and reuse of the water.

M? of public water saved. Not done.

38 Possibility of composting organic waste from meals.

Kg of composted generated. Not done postpone 2025.
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BIODIVEﬁ&ITY 2025 TARGETS

\i.,}, L ’

J A L \"i A
A ,.‘J' <L g, S N
“é - ~ -

BIODIVERSITY - AMOREBIETA .

Main Activities Defined for 2025

Training and awareness of the workforcb.m pnoteetlng blpdlversn .( e ' S AL

» ' ]
n . . . '
.

Number of activities

Initiated th-ree -year R&D&I,prOJect [2025 2{125 apd ‘2026.1 for t\erredydlilg ‘of hazardous w;Fste d|rty lime.

¥

o'

Quantity of meetings anc

Project for hazardous wasté salt dross geﬁ}rgthn reductlon ha\:mfu\ )

- Ton waste/ton produ ‘ n

b|od|yerS|ty ’J; Ly
#‘. d } ; I 5" " v ' b
Project for hazard-ous wasﬁ dirt lime generi'!lon redu;tlon, har ful t hlodlvbrsgrp/ A i - 3

’._'Toh waste/ton 'j'_ |

Project for hazardous waste oily water from cold rollrhyg fllterlnq“eduqt

}‘/‘

g, G N ) "I..‘ %

; b ¥
7 »
; P

‘;. 8

7

BIODIVER ‘rY -\*A _
Main Act|V|t|es Deflned for 2025

q,sirﬁfutt&&i' sity. g ~d
J " ] L]

- A5 ¢ L W

. 5 ) - .,-' i { k 4 J’

.‘

_ Ton waste/ton proT sction

KPI

Number of native ’ ie

"&- and awarei 95 of. Wor forc,q A dive si}y \‘} | i _;' '/;f.;' :?*Q' Number of act|V|t|e t‘-t
t’f‘qs\, pruning 3 Q.gardgmng waste.sr > S h A § e e or 3)of com‘i&'
. U,s ' rfmm air conditioning for irrigation. LR : /f,




-2

ALUDIUM Amorebieta =
? Ba rr% A ens/
E-48340 Amorebieta, Vizca

- ALUDIUM Alicante

. Avda.de Elche, 109
. E-03008 Alicante
3 STET

+34 965 989 500

ALUDIUM Castelsarrasin
294 chemin de Lavalette
82100 Castelsarrasin

3 , 3 -Brance
+33 563328000

CindalR &D
Avda. de Elche, 109
" E-03008 Alicante

Spain
+34 679 518 645

~ aludium.com

Y



https://aludium.com/
https://www.linkedin.com/company/aludium
https://www.linkedin.com/company/aludium

	Botón 2: 
	Botón 3: 


